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During this program you will: 

Experience first-hand new, cutting edge ways of delivering information to 

your clients and audiences… that will also save you money! 

Observe SKYPE, Twitter and other technology/social media tools in action 

and get a better understanding of their respective Pros and Cons as they relate to 

your business. 

Learn how and why Twitter, Second Life and other forms of social media can 

catapult your business forward. 

 

"I can‟t wait to hear what the guru of “Second Life” Gina Schreck has to say 

about how I can build better client relationships through virtual community 

space.”  --Terry Wisner, President, NSA MI 

"I need to learn how to leverage myself and my business using Twitter and Face-

book.  I'm clueless on some of the advanced applications."  --Lynn Jarrett, The 

Life Balance Chick 

“I can‟t wait to watch Terry Brock help even the most technically challenged of 

us understand how to use cutting edge technologies to improve our bottom line!” 

-- Dr. Sherene McHenry, Fully Engaged 

 

  

  Join us for the July 11, 2009 meeting. 

To Register: Call 248-476-2134 or  pay online at www.nsamichigan.org.  Click 

on “Store” and “Events” 
 

 

 

 

  

  

  

A number of years ago I read a stunning book by Michael Gerber. The name of that book is E 

Myth. In that book Michael said something I never forgot. He said, "are you too busy working in it 

to work on it?" I put the book down and thought for a moment about how I had missed the point in 

my career and in my business. We all get so busy going somewhere without a somewhere to go. 

This is because we do not devote the time to planning the outcome before the activity. Am I too 

busy working in my business to work on my business? 

Each day you get up and you go to work. Maybe you don't call it work, maybe you call it play. But 

each day you get up and do it. Without planning much of what we do, we go through a routine or a 

cycle of each day. In my case this means getting on an airplane, getting off of an airplane, checking 

into a hotel, talking to a client, speaking to a group. Unfortunately in some cases I am too busy 

working in the process to work on the process, thinking that working in it is going to make me bet-
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Build Relationships and 

Your Bottom Line Using 

Cutting Edge Technology 

and Social Media like 

SKYPE and Facebook! 

 

Be part of a groundbreaking event, the first ever SKYPED in NSA chapter meet-

ing! Experience first-hand the technology that is shaping our business!  

Joining us live from Colorado will be not one but TWO of NSAôs top tech consult-

ants, Terry Brock and Gina Schreck! They‟ll help you understand how and why to 

leverage cutting edge technologies  like SKYPE (a free internet VOIP phone service) 

and social media tools like Twitter, Facebook, and Second Life (a virtual commu-

nity), so you can grow your business and save money.  

A very excited Terry Brock declares that this interactive session will be “a big party 

crammed with the latest cutting edge video stuff ever!” And Gina Schreck is eager to 

interview us for NSA‟s SPEAKER magazine as an example of a new, practical and 

exciting approach to conducting a chapter meeting that can help others cut costs in a 

challenging economy! 

The seminar will be broken up into two parts: 

Part I:  Terry Brock will kick off the day by giving us an overview of the latest digi-

tal technology.  You‟ll actually see and experience SKYPE in action as a meeting 

tool! Gina will follow Terry, with a discussion of an intriguing virtual world called 

Second Life. And here‟s where it gets even more interesting: During and after their 

individual presentations, Gina and Terry will be encouraging your questions and in-

teraction through all manner of technology and media, including Twitter. There will 

be layer upon layer of social media and technology in use for you to witness and ex-

perience first-hand.   

Part II:  After lunch, (and after Gina and Terry leave us to join, in real time, the NSA 

Colorado meeting in session!!!) we‟ll work in groups and explore social media tools 

like Twitter, Facebook and Linked In on a deeper level.  You‟ll sit at social media 

tables appropriate to your level of experience, where you can expand your knowledge 

of such things as Tweets and Hash Tag Groups! 

Continued On Next Page. 
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Build Relationships and 

Your Bottom Line Us-

ing Cutting Edge Tech-

nology and Social Me-

dia like SKYPE and 

Facebook! 

During this program you will: 

Experience first-hand new, cutting edge ways of delivering information to 

your clients and audiences… that will also save you money! 

Observe SKYPE, Twitter and other technology/social media tools in action 

and get a better understanding of their respective Pros and Cons as they relate to 

your business. 

Learn how and why Twitter, Second Life and other forms of social media can 

catapult your business forward. 

"I can‟t wait to hear what the guru of “Second Life” Gina Schreck has to say 

about how I can build better client relationships through virtual community 

space.”  --Terry Wisner, President, NSA MI 

"I need to learn how to leverage myself and my business using Twitter and Face-

book.  I'm clueless on some of the advanced applications."  --Lynn Jarrett, The 

Life Balance Chick 

“I can‟t wait to watch Terry Brock help even the most technically challenged of 

us understand how to use cutting edge technologies to improve our bottom line!” 

-- Dr. Sherene McHenry, Fully Engaged 

Date: Saturday, September 12, 2009              

Time:   Networking 8:30-9:00 a.m. ; Session 9 a.m. to 2:00 p.m. (Lunch included) 

Cost: Before Sep. 9:  NSA Members and ProTrack Affiliates $45.00/Guests $65.00 

At the door:  NSA Members and ProTrack Affiliates - $50.00/Guests $75.00  

Location: Holiday Inn Near the University of Michigan, 3600 Plymouth Road, 

 Ann Arbor, MI  48105 

SPACE LIMITED , REGISTER TODAY :  

Call Amy Jones at (800) 990-7726 * 

OR Register Online at www.nsamichigan.org.  Click on “Meetings and Events.” 
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2009-2010 Presidentôs Message:  

By Terry Wisner 
As the young man concluded his excuses as to why his business was 

failing, I simply asked him one question: “Are you truly engaged in 

the business?” Of course I am. My father and grandfather made this 

place what it is today and it‟s up to me to carry the torch. However, 

after asking several times if he was engaged in the business, he 

finally admitted that he indeed was not. It was then that we began to 

move forward. 

Are you engaged? Are you engaged with your audience, your 

business and your chapter? 

Now that my year as NSA Michigan‟s President has begun and your new Board of 

Directors is in place, it is with pride and honor that we engage in a number of key 

initiatives. These initiatives have been well-thought out and are sincerely intended to help 

each NSA Michigan Member “Get Engaged.” 

Your Board selected this theme because we sincerely believe that if our Chapter is to 

thrive; it will only come about if ALL members are engaged. Furthermore, we pledge to 

implement strategies and initiatives that will help Chapter Members with what we are 

calling the ABC‟s. Every program, every event and every communiqué will focus on the 

ABC‟s. In fact, you may have noticed that this newsletter has been constructed around the 

ABC‟s. The ABC‟s we reference are: Audience, Business and Chapter. 

The focus of everything we offer Chapter Members this year will spotlight the ABC‟s as 

we help you “Get Engaged” to: 

Expand your Audience 

Grow your Business 

Mine your Chapter 

As Tom Cruise said in Jerry Maguire “Help me, help you.” I am asking that each of you 

“Get Engaged” more than ever before. Attend meetings, provide input and ideas, offer 

support for the initiatives. In other words…Get Engaged. 

Eleni Kelakos is serving as your President-Elect and Treasurer and will need your support 

in staying on budget and on target. Lynn Jarrett is providing relevant and exciting content 

that will help each of you “Get Engaged” as your VP of Programming. Kathy Eubanks is 

building on our successful communication strategies as your Director of Communication. 

When Kathy asks for articles… “Get Engaged!” Brenda Jenkins is your VP of 

Membership and will need each member to “Get Engaged” in recruiting and retaining 

Chapter Members. Sherene McHenry is your Director of Public Relations and will need 

us all to help others “Get Engaged” with NSA Michigan. 

Of course, Marilyn Suttle, Immediate Past-President will continue to be engaged on many 

levels of leadership. On a side note, I think each of us can use Marilyn as a model of how 

we all can “Get Engaged!  

Are you truly engaged with the ABC‟s? Is it possible you could be more engaged with the 

ABC‟s? My pledge to each Chapter Member is that your Board of Directors will do 

everything feasible to help you “Get Engaged.” 
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GET ENGAGED: Expand Your Audience 

By Kathy Eubanks  

This past week, once again I was reminded about the importance of 

listening to your audience.  We sometimes are so busy preparing 

our message or icebreakers that we forget how important it is to just 

listen. 

I  was asked to do a retreat for Campus and Young Adult ministers.  The people attending 

all knew that due to unforeseen budget problems at least 4 of the 16 were loosing their 

jobs.. It was quite possible that the number could be much higher than only 4.   

While planning for the event, I listened to the director of the ministers for her concerns. I 

was in touch with some of the ministers as well to find out their needs. Then I went on to 

plan the program. 

As is my routine, on the morning of the event, I listened to upbeat music (my favorite is 

Great Big Sea‟s Something beautiful album), ran through the program to work out any 

glitches and prayed for guidance.  

I thought I was well prepared.  As often happens, things didn‟t run as smoothly as I had 

originally planned. But as professionals, we adapt. While waiting for lunch to arrive, I 

added an additional activity to the program.  As the participants shared their experiences, 

I listened to their responses rather than preparing for the next part of the program. 

One of the participants shared concerns about the impending birth of his first child. He 

was also concerned about the complications because of the test results they had just re-

ceived.  He also shared that his wife was going to be joining us for the afternoon session 

because they were leaving on vacation right after the program concluded. 

As many of you know, my son died 16 years ago. His story is a big part of my closing 

keynote. I wasn‟t sure what to do….Do I drop my son‟s story from the end because of the 

struggle this couple was facing? Do I go ahead as planned? Should I tell them what was 

coming?   

I decided to consult both the director of the ministers and this young man himself. It was 

decided, that this young couple would participate up until the closing keynote. They 

would leave for vacation just a little earlier than originally planned. My keynote would 

stay the same so the rest of the group could benefit from entire program. 

I am so glad that this day in particular, I was guided to truly listen to my audience instead 

of the other way around. 
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GET ENGAGED: Grow Your Business 

ABQ: Always Be Questioning! 

By James Hahn II 

Your body temperature rises, your upper lip begins to quiver, your heart is 

racing, and your solar plexus tightens. You had it all mapped out. You 

would build rapport, have a few laughs, win them over with your moving 

story, and finally get to price. But, the moment you sat down, the meeting planner asked the 

dreaded question, “What‟s your fee?” You replied, “Oh, it‟s $X,XXX.” 

Wrong answer! 

I used to be a Mortgage Banker and every call I received started with the question, “What‟s 

your rate?” An inexperienced banker would reply, “Oh, it‟s 5.50%,” and the potential client 

would say, “Ok, thanks.” (click) The truth is, you never call a mortgage company looking 

for an interest rate. You call a mortgage company worried about how you‟re going to pay 

for your kid‟s braces or how you‟re going to be able to afford your house payment now that 

your spouse got laid off. 

However, if you allow price to come before questions, you will never discover your client‟s 

real reasons to buy. As a result, the potential client will commoditize your service and say 

you‟re, “Just another mortgage company.” 

The same is true in the speaking profession. Whether you‟re talking to meeting planners, 

company executives, pastors, or school principles, they are not sitting down with you be-

cause they need to know your fee. Their healthcare costs are out of control, so they need 

someone to motivate their employees to lose weight. Their numbers are down, so they want 

to deliver a brisk message to the sales staff. Several kids have begun experimenting with 

drugs, so they need some sobering straight talk at their next school assembly. 

Yet, again, if you jump straight to price without asking any questions, you‟re positioning 

yourself as, “Just another speaker.” On top of that, you may end up costing yourself a 

whole lot of money. For all you know, their conference is next Tuesday in Sydney, Austra-

lia and you have to buy your own plane ticket. Oops! It looks like you‟ll have to dip into 

your savings again. 

So, the next time you‟re asked the dreaded fee question prematurely, quickly pivot away 

from the subject by saying, “I can give you an estimate within a few dollars as soon as I 

know the answers to a few questions.” Then go deep with the potential client. Find out who, 

what, when, where, and, most importantly, why. 

It is often said that once the why gets strong, the how gets easy. This statement is especially 

true for your clients. Once you can get them to open up and tell you why they really need a 

speaker, the how (much) gets easy. 

James Hahn II is a ProTracker, Professional Coach, and Sugar Addiction Expert. After 

losing 87 lbs. and helping his brother lose 126 lbs. in 8 months, he decided to follow his 

passion and help others live their dreams. He can be reached online at 

www.Slave2Freedom.com, via email at jameshahn@Slave2Freedom.com, or via phone at 

517-712-1164. 
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GET ENGAGED: Mine Your Chapter 
By Marilyn Suttle 

Anticipating the start of our NSA Michigan chapter year re-

minds me a bit of going back to school (but only the good 

parts.) I‟m looking forward to seeing my NSA friends, setting 

new professional development goals, and uncovering golden 

nuggets of knowledge and inspiration. 

Looking back at my school days I recall that there were kids 

who mined for a variety of treasures; knowledge, friendships, 

new experiences, and those who didn‟t mine, but instead walked away with very little. 

Suppose you looked at the upcoming NSA year as an opportunity to mine for treasure.  

This is your time to unearth riches - the very things you need to accomplish your profes-

sional aspirations, unleash your creativity, and leap into the next level of success. 

When I joined NSA Michigan I had no idea what riches I‟d discover, like a mastermind 

group, or sage advice to secure a book contract from a major publisher.  I joined a master-

mind group after attending my very first meeting (I‟ve been in that group for 8 years 

now.)  And my book, published by AMACOM will be launching on September 15 (just a 

few days after our meeting!)  What treasures are here for you? It‟s because of mining my 

chapter that I‟m blogging, tweeting, and friending (all social networking concepts that I 

was clueless about before hearing about them at chapter meetings.) I‟m so excited to dis-

cover what this year will bring to me and to you! 

I witnessed some of our NSA colleagues mine our chapter and excavate amazing suc-

cesses – international speaking, growing their core NSA competencies, national media 

interviews, authoring bestsellers, creating products to fund their futures. Most meaningful 

to me is witnessing and experiencing the mining of hearts – seeing and being seen by 

friends who are absolutely thrilled to help you, celebrate with you, and lend a shoulder of 

support through those inevitable professional growing pains. 

As we ride out the recession and prepare for economic rebound, now is the time to mine 

your chapter so that you will have the precious, most coveted treasures.   Today‟s tools 

need to be relevant, and ready to serve today‟s clients,  who have new expectations. Come 

mine your chapter meeting, your chapter teleseminars, and your chapter friendships. 

I can honestly say that mining the treasures that came from volunteer leadership has been 

the most rewarding element to me. In my position this year, as Immediate-Past President, 

I look forward to seeing all of you at the September meeting, as we welcome and support 

our terrific President Terry Wisner as he leads the way to Get Engaged! 
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Upcoming Events 

 

September  12th, 2009   

NSA Michigan Seminar: Build Relationships and Your Bottom Line 

Using Cutting Edge Technology and Social Media like SKYPE and 

Facebook! 

 

October 10th, 2009 

ProTrack Sesseion: Platform Mechanics 

 

November 14th, 2009  

NSA Michigan Seminar: with Terry Langhans, CSP:  

Blah, Blah, Blah.: How to Make Your Marketing Stand Out and  

Get Better Results 

 

November 19th, 2009  

NSA Fall Workshop (Phoenix, AZ)  

 

December 12th  

ProTrack Session: Story Telling 

 

ñIt is time to Renew your Membershipò 

 You can now register online for our bi-monthly and special events as well as member-

ship renewal!! Our home page shows all our events.  All you have to do is click on the 

event.  If it‟s your first time using the shopping cart, you must create an account to acti-

vate continued usage.  (This is not the same as your UN/PW used to access your profile 

page.) 

To renew your membership go to www.nsamichigan.org.  Click on “Store”  
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Itôs Sweet To Tweet! 
 

In order for us to „GET ENGAGED‟ and stay connected, we have included 

a  sample of  “Tweets” from a few fellow NSA members that are on Twit-

ter. This sample was compiled on August 18th. Follow us at 

www.twitter.com/NSAMichigan 
 

robertbradford If your objectives keep coming back every year, one of these is true: ei-

ther you suck at implementation or your plan isn't strategic enough 

 

CrankyBuster "Work, play, live, love, give & receive with passion, not because you have 

to but because you can." 

 

TheCPO Mindset is everything...what is your mind set to do? 

 

PamWyess Leaders: If you support me in my presence but not in my absence, how will I 

ever trust you? 

 

RedHeelChick Birthdays! What a wonderful way to celebrate life. :-) Strive to make it 

special and memorable in some small way for those you love. 

 

marilynsuttle The customers‟ emotional response reveals their deepest desires. 
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NSA Board Contact List 
 

Terry ñ TJò Wisner, President 
Email: terry@byocpo.com 

Phone: (810) 569-5858 

 

Marilyn Suttle, Immediate Past President 

Email: Marilyn@MarilynSuttle.com  

Phone: (248) 348-1023 
 

 
Eleni Kelakos, President-Elect and Treasurer  
Email: eleni@elenispeaks.com 
Phone: (734) 622-0522 

 

Lynn Jarrett, VP of Programming 
Email: lynn@thelifebalancechick.com 
Phone: (734 ) 718-3892 

Kathy Eubanks, Director of Communications 
Email: Info@KathyEuibanks.com 
Phone: (586)598-0268 

 
Brenda Jenkins, VP of Membership 
Email: brenda.jenkins@ameritech.net 
Phone: (248) 355-3949 
 

Sherene McHenry, Director of Public Relations 

Email: sherene@mchenryinternational.com 

Phone: (989) 644-5740  
 

Amy Jones, Chapter Administrator 

Email: info@nsamichigan.org (Also the chapter‟s email address NSA-MICHIGAN) 

Office Phone: (248) 476-2134 
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SPECIAL THANKS TO OUR SPONSOR 

 

Sequencing Inc. A Professional IT Service Company 

 

 

http://www.sequencinginc.com/ 
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